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FROM THE EDITOR

Heath and Alyssa Padgett once 
penned, “There aren’t many of us 
out there, the young RVers that is. 
We hide away in the back of RV 
parks and national parks, hoping 
for a decent Wi-Fi connection.” 

That might have been true when the 
hosts of The RV Entrepreneur Podcast 
wrote those words in 2014, but it’s not 
anymore. The couple, featured in this is-
sue, is part of the fastest growing segment 
of RV owners, and the Internet connec-
tions are better than ever.

The RVing industry is using the “M” 
word more than ever as millennials  take to 
RVing in droves.

In fact, as the industry celebrates 
its best year since the Great Recession in 
2017, and is expected to  beat previously 
set records in 2018, a driving force behind 
this renewed interest in RVing is the in-
creasing popularity of recreational vehicles 
among Gen Y, young people born between 
1976 and 1994. 

Not only are these young people 
RVing, but many are taking the RVing 
lifestyle to heart and doing it full-time. 
The American dream of owing a house 
surrounded by a picket fence is shifting. 
Today, for many young people, the Ameri-
can dream is owning a smaller-sized RV to 
live in and work from while traveling and 
seeing the world.

In RV Daily Report’s (RVDR’s) sec-
ond special edition, we explore the millen-
nial movement in greater depth. We look 
at the whys and the hows of RVing for 

this growing group of people embracing 
the RVing lifestyle. We investigate what 
they’re doing to support their lifestyle and 
the challenges they are encountering along 
the open road. 

Millennials are a bit of a departure 
from the traditional RVer, and this fact has 
led to a few shifts industry wide.

Says Cody Schade, product manag-
er of Forest River’s new No Boundaries 
line of towables, “There was a time when 
camping ‘was’ the activity. But this demo-
graphic is embracing the lifestyle move-
ment. Health and wellness is very import-
ant to them. Camping lets them do what 
they love, and gives them a unique oppor-
tunity to explore the world.” 

With that change in mind, former 
RVDR editor, Greg Gerber, digs into the 
active lifestyle and how it is making full-
time and weekend RVing more attractive 
in general. 

Millennials also like their technology, 
especially that which can be run from their 
smartphones. 

Jarod Lippert, vice president of mar-
keting and public relations at Lippert 
Components Inc. (LCI), stresses this gen-
eration of campers is “used to having ev-
erything work and having very few prob-
lems. They grew up with smartphones and 
want to be able to control and monitor 
their RVs from their phones. They expect 
technology to be part of their experience.”

In this issue, RVDR investigates how 
the industry is responding to this trend. 
Companies such as Keystone RV, LCI, 
Forest River, Carefree of Colorado and 
Winnebago, are already on the path to 
meeting millennials unique needs.

Meeting millennials where they are at 
is a trend that needs to continue, Lippert 
adds.  “We have to keep these young peo-
ple in the mobile lifestyle. If they get frus-
trated, they will leave and not come back.”

RVing is the new American dream for 
young and old alike. Let’s take an in-depth 
look at how you too can make it yours.

Enjoy the read, @

Ronnie Garrett

The Millennial Movement
As more millennials move into Rving,  

it’s driving a sea of change in the industry
By Ronnie Garrett

The RVing industry 

is using the “M” word 

more than ever as 

millennials take to 

RVing in droves.
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Heath and Alyssa Padgett look like your average young married 

couple. With two bright smiles and an urge to see the world, they 

wouldn’t stand out in a crowd. However, one thing differentiates 

this twosome from others their age. Unlike your traditional home 

or apartment, theirs’ has six wheels and a horn, and with this 

they travel — far and wide, all around the U.S.
This energetic millennial couple has been 

on the road since May 28, 2014. 
Before that they were engaged; their 

wedding coming up in the spring. Heath was 
working a full-time job in software in Texas, 
and Alyssa was working at a non-profit in New 
Orleans. They had planned to take an “…ex-
tended trip for a honeymoon, and find a place 
that wasn’t as hot as Austin to live in during the 
summer,” recalls Heath. 

The couple knew they enjoyed traveling 

together, and ultimately, Alyssa brought up the 
idea of possibly morphing their honeymoon into 
a 50-state road trip. Heath said he thought it 
sounded awesome. 

PLANNINg fOr ADvENTurE
With that, the couple began to plan. They would 
need a way to finance the trip as it would be 
rather expensive. They had some savings, but 
not enough to fund the entire trip. They also 
wanted a project they could do on the road, 

and eventually that led to the idea of working 
in each state. 

“People take gap years to go out and expe-
rience the world, and make themselves a better 
person, and I wanted a project like that to do 
on the road,” he recalls. “A friend of mine threw 
out the idea of working in every state. He said, 
‘You’re not loving what you do right now, so it 
would be fun.’”

Heath says Alyssa was less enthusiastic, 
seeing it as a “…dumb idea, cause why would 
you want to work throughout your entire honey-
moon? But eventually she warmed to the idea.”

The couple decided buying an RV was the 
easiest way to set out on this adventure. With 
Alyssa’s gluten allergy, it made sense for them 
to be able to cook their own meals.

 “We started looking at pop-up campers, 
and then truck campers.” Heath states. But their 
research led them to Class C motorhomes at the 

Heath and Alyssa Padgett 
share how they grew a 
business while RVing full time
By Shea Garrett

BusinEss is 

booMINg
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same cost or even less that of a truck and camper. 
“We found one and bought it. We did a 

little renovation on it, about a month before 
our wedding, and then we took off a few days 
after it,” he recalls. 

With a little more research, they found a 
company called Snagajob and emailed them. 
Snagajob helps people find hourly jobs and is 
one of the largest hourly job boards in the coun-
try.  Heath told them about the project they 
were considering, and the company’s interest was 
piqued. The firm dispatched filming equipment 
to the Padgett’s, so they could document their 
journey across the country. 

“With that, we just jumped in, and went 
for it,” says Heath, and that they did. 

Their families had some concern about 
how, and if, they would be financially stable, 
but overall they were supportive of the couple’s 
decision, he recalls. 

BuILDINg A BuSINESS
On their journey Heath and Alyssa built their 
own business. Their first year on the road they 
did a 50-state documentary project, titled, 
“Hourly America.” 

“I worked in all 50 states. I found an hourly 
job and I worked for a day,” Heath states. He 
would apprentice people in different jobs, in-
terview them on camera about how they found 
meaning in their work, and why they went into 
the career they did.

The couple also volunteered to do pro bono 
work at conferences or events along the road, 
which helped improved their skills as videogra-
phers, storytellers, and in networking. 

Nine months of video experience later, 
they got their first paid video gig. “It was like 
half a day for $1,000, and we thought it was 
just the bee’s knees because we had never been 

paid freelance to do any video before,” Heath 
recollects. 

This gig paved a new path, and over time, 
they increasingly started getting paid for their 
skills. Heath explains “the second year on the 
road was spent figuring out how to build up 
our  small, and emerging, business.” 

Since then, they have been paid to shoot 
videos for business owners, entrepreneurs and 
authors. Alyssa also has published a book about 
their travels called “A Beginner’s Guide to Living 
in an RV: Everything I Wish I Knew Before 
Full-time RVing Across America.”

Heath also has done things some he nev-
er dreamed he would, like shooting video for 
TED.com and Winnebago, and running Camp-
groundBooking.com. The man, who originally 
suggested they “work in all 50 states,” also hired 
Heath to help him launch his book, plan a book 
tour, and do video assists around that.  

A big part of what they do is document the 
RV lifestyle through a variety of digital outlets. 
“I have a podcast and a blog that reaches around 
50,000 people a month,” Heath states. These 
efforts attract attention and Heath says other 
freelance work has arisen from that. He calls their 
podcasts and blogs their business card.

“Our marketing is in the documenting of 
our trip along the way,” he says. “The good part 
of that is when people hire us for projects, they 
know we travel in an RV, so it’s not a weird thing. 
We meet with them over Skype, and they know 
that we will get things done.”

OBSTACLES ON THE rOAD
With their jobs and mobile living being 

dependent on technology, there are other chal-
lenges. One of which is access to Wi-Fi, since 
their blog and podcast depends on it. 

“We first bought a bootlegged Verizon plan 

through a website called Rvmobileinternet.” 
Heath explains, but have since equipped their 
RV with a cell booster from weBoost, which is 
installed on the roof of their 2016 Winnebago 
Brave 31C. This tool helps them amplify their 
cell signal and strengthen it, as well as boost 
their access to faster Internet.

The RV itself presents a few challenges 
for the mobile worker. “RVs are not made or 
tailored for people who work on the road, so 
ergonomically speaking, I’m probably going to 
have back issues in a few years,” he says, noting 
that RV manufacturers are starting to consider 
these needs in their new offerings.

Heath and Alyssa are just two of many 
millennials who have taken up the RV lifestyle 
in recent years. Though challenging at times, 
they have learned and overcome obstacles in 
their journey to embrace the freedom of a no-
madic lifestyle.@

Shea Garrett is a sophomore at Fort Atkinson High 
School, where she is a reporter for the student newspa-
per, The Signal, and a yearbook editor. She is hoping to 
get a bachelor’s degree in journalism after graduation. 

 
 

More from the Padgett’s
Want to know Heath and Alyssa a bit better? Visit their 
website at:
https://heathandalyssa.com/

Or listen to their podcast for RV entrepreneurs at:
https://heathandalyssa.com/rv-entrepreneur-podcast/

Learn more about their upcoming RV Entrepreneur 
Summit, a conference for people who value travel, free-
dom and the ability to earn a living from anywhere. 

https://therventrepreneur.com/

“Our marketing is in the 

documenting of our trip along 

the way. The good part of that is 

when people hire us for projects, 

they know we live in an RV so 

it’s not a weird thing.”
Heath Padgett
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Kevin and Mandy Holesh wake up each day, roll out of bed, feed 

their two dogs and two cats, and set to work just like the rest 

of the world, but with one key difference—their home and their 

office happens to be a brightly colored, warm and welcoming 

renovated Keystone Cougar 276 fifth-wheel, circa 2002, that 

the couple bought for just $4,000.

Their journey to RVing full time began 
on a lark. They borrowed a family member’s 
tent camper  and wintered in Texas. The year 
was 2015, and Mandy says, “We decided to 
try out the lifestyle just for fun. But the whole 
winter, we joked around saying ,‘What if we 
did this full time?’”

At the time, the sentiment seemed an im-
possible reality, so the couple returned home 
and made a valiant effort to do the expected in 
pursuit of the American dream. They rented an 
apartment; they worked; they saved money. “But 
we had fallen in love with it [Rving full time], 
and when we tried to go back to normal living 
again, we found we just couldn’t,” 29-year-old 
Mandy recalls. 

Another attractive feature was that the 
couple did the math and realized they could 
RV full time for about $600 a month, saving 
$800 a month to help pay off their student 
loans more quickly 

Two years ago, in December, they followed 
their wanderlust desires, after realizing that their 
jobs (Mandy is a wedding photographer and 
Kevin an app developer) allowed them to work 
from anywhere. The millennial couple turned in 
the keys to their favorite Pittsburgh apartment 

and set out on the open road. 
“We love being on the road and setting our 

own schedule,” she says. The couple still works 
40 hours a week, but now they do it from a 
national park as opposed to a cubicle. 

rENOvATINg THE rv
At the RV industry open house in Elkhart, In-
diana, Keystone RV Company -- after taking 
notice of Mandy’s Instagram account, 188 sq. 
ft., a tongue-and-cheek reference to the size of 
the space they call home -- offered the couple 
a free trial in a new Cougar. 

The Holesh’s relished the trial upgrade, 
while the company reported it would help them 
gather intel about what millennials seek in their 
recreational vehicles. 

Though in her Pinterest account of this 
adventure, Mandy noted the new RV “quickly 
felt like home” and cited many features that 
she loved, like its self-leveling capabilities, fire-
place and large refrigerator, she also lamented 
that she longed for the white walls and bright 
colors of the couple’s renovated version. She 
states on her account, “Even if we bought new, 
we would renovate it because we don’t like the 
colors currently on the market.”

Mandy states they spent $2,000 renovat-
ing 2002  RV, which they pull with a Dodge 
Ram truck. 

The first thing to go was the camper’s cra-
zy blue hues and wallpaper. “We immediately 
removed everything from the camper and paint-
ed the walls white,” she says. “This was one of 
the best decisions we ever made because RVs 
are small. White walls make the space appear 
more open than the dark tones you see in the 
industry.”

She stresses people must carefully consid-
er weight and balance as they do these types 
of renovations. Kevin weighed the unit before 
they began the work, and weighed it repeatedly 
throughout the process to ensure it was safe and 
properly balanced. 

“The furniture in our RV was super heavy, 
so we replaced it with an IKEA futon that was 
much lighter and helped a lot with the weight. 
Our floors are super thin. The paint is probably 

Kevin and Mandy Holesh share why they chose 

RVing to fill their desire for adventure
By Ronnie Garrett

Living large  

   in 188 square feet 
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the heaviest thing we added, because we did 
several coats,” she says. 

They painted the cabinets a sunny yellow 
and put splashes of color throughout the space. 
The upholstery is gray as opposed to dark leather. 
The result is a bright, airy and welcoming space 
to call home, Mandy adds.

The couple also built a stand-up desk in 
their Cougar. Because as Mandy points out, 
“though there is a booth to sit at, it’s hard to have 
two laptops set up at the same time.” 

She adds that this is a feature she’d like to 
see on new RVs. “We love having a stand-up 
desk to kind of switch it up so we’re not always 
sitting down. Or, just having a separate work-
ing area would be huge,” she says, noting that 
though she still does wedding photography, she’s 
also started making silver jewelry, and having 
dedicated workspace for that would be very nice.

For this reason, Mandy says their next RV 
will likely be a toy hauler. “We would like some 

separation between our living area and our work-
space,” she says. “It’s also nice to be able to have 
some personal space. When you live in such close 
quarters with your husband or wife, it’s just nice 
to be able to go to our own little workspaces 
during the day, then come back together in the 
evening and enjoy dinner together.” 

rEPAIrINg THE rv
Before setting out on an RV adventure, Mandy 
cautions millennials to do their homework. First 
and foremost, she recommends not buying too 
big. She says “it’s really hard to manage a big rig 
when you’re just learning about RVing. Learning 
how to park and things like that in a 30-foot 
rig is not easy.”

She adds, “The No. 1 thing is to soak up as 
much information as you can. There are a lot of 
great resources online that can teach you how to 
move into an RV, and more importantly, how 
to fix an RV, because things are going to break, 
and you have to be ready for that.” 

She says they try to keep a positive attitude 
when things break. “We had one of our leaf 
springs break while were driving, and we didn’t 
realize it until we arrived at our next location 
and the entire camper was tiled to the side,” she 
says. “We had to replace all of them, but we did 
that ourselves. We looked the repair up online, 
and fixed them.”

She adds, “We have had many things break 
but we try to not to let it ruin our day. We just 
laugh it off and figure out how to fix it.” 

NAvIgATINg CHALLENgES
A common challenge reported by full-timing 
millennials is winning family over to the idea, 
and the Holesh’s encountered the same. Though 
their intentions of paying off their student debt 

more quickly were well received, the fact that 
they planned to embrace this nomadic lifestyle 
was not. 

“But as they have followed our journey, 
they’ve been inspired by it. Kevin’s parents 
recently decided they want to RV when they 
retire. They didn’t think they wanted to until 
they saw us doing it.”

A big part of their change of heart, she says, 
is the Instagram account where the Holesh’s 
share their journey. She also says she calls home 
more often than she would otherwise to keep 
them informed of their adventures.

Another challenge noted by mobile mil-
lennials is being away from friends and family. 
Mandy explains, “It’s kind of a lonely life, but 
luckily there are a lot of great resources available 
for making friends and staying connected with 
your family,” she says. 

She adds that social media has helped them 
connect with others living on the road, and when 
they are in the same area, they try to meet. “It’s 
so fun because you immediately have something 
in common with them because you are both 
living on the road,” she says. “You understand 
what it’s like and immediately can start talking 
about funny things that happen.”

Working on the road also presents a few 
obstacles to overcome, she adds. Kevin is an app 
developer and his work depends on Internet 
access. The couple relies on Campendium to 
find places with good cell service. “We like to 
boondock a lot, so it’s nice to know ahead of time 
if there is service in an area,” she says. “Camp-
endium has been a total game-changer for us.” 

Mandy adds that though they love being dis-
connected from time to time, they do lug around 
tools, like a Verizon Jetpack, to help them to tap 
into weaker cell signals in remote areas.

Though the Holesh’s love life on the road, 
a final challenge remains—when they will end 
this adventure and pursue the traditional Amer-
ican dream.

“I don’t think we’ll do this forever,” Man-
dy admits. “We don’t have a five-year plan or 
anything like that, we just kind of go with the 
flow. Right now, we’re really loving this lifestyle, 
so I think it’s safe to say we’ll be doing this for 
at least the next five years.”  @

“RVs are small. 

White walls make 

the space appear 

more open than 

the dark tones 

you see in the 

industry.”
Mandy Holesh, 188 sq. ft.
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In his  first remarks to the RV industry as the incoming 

Recreational Vehicle Industry Association (RVIA) president  at 

the association’s Outlook 2016 program kicking off the National 

RV Trade Show, Frank Hugelmeyer expressed optimism for the 

RV market’s short- and long-term prospects.

“We have erased the dip caused by the 
Great Recession with RV shipments nearing 
record levels,” he said. “Fueled by low interest 
rates, affordable gas and steady consumer 
confidence, RV shipments should reach 
375,000 units next year. But beyond the 
strong short-term outlook, we can all rejoice 
that RVs continue to gain popularity in the 
outdoor marketplace and are seen as ‘cool’ 
in traditional and social media.”

He then told his audience of movers 
and shakers in the RV industry that dynamic 
times are giving birth to important trends 
that will revolutionize the RV industry. While 
Hugelmeyer pointed to an evolving group 
of RVers that are urban-based and multi-ra-
cial as one trend, he also identified another 
change that is poised to keep the RV industry 
on its toes—the younger generation of RVers.

According to the RVIA, the fast-
est-growing demographic of RVers is 35- 
to 44-year-olds.

In addition, though the new RVers may 

have lived fewer years, in many ways their 
expectations are greater, asserted Hugelmey-
er, who noted: “Mobile apps and Amazon 
have elevated the need to excel at customer 
service and have changed attitudes when 
it comes to convenience. This means RV 
manufacturers and dealers must assume that 
every consumer wants to solve a problem 
with the push of a button. We need to ask 
ourselves…what is our strategy? How will 
we make RVs the ultimate mobile solution 
for the greatest mobile generation?”

Jarod Lippert, vice president of mar-
keting and public relations with Lippert 
Components Inc. (LCI), a leading supplier 
of premium components to the recreational 
vehicle market, echoed this sentiment in an 
interview at the national show. He says the 
younger generation of campers is used to 
having everything work and without prob-
lems, and stresses they are used to operating 
everything, from their thermostats to their 
garage doors, from their phones. 

With that in mind, he suggests it be-
hooves the industry to develop products 
that appeal to this generation’s technological 
bent. “We need to ensure that this gener-
ation of campers has a seamless, stress-free 
experience,” he says. “We are trying to keep 
people in the mobile lifestyle because if they 
get into it and become frustrated, they will 
leave and not come back.” 

TOwABLES TOP THE LIST
In 2016, one of the hottest new things in 
outdoor gear was a recreational vehicle, spe-
cifically the Airstream Basecamp, a $35,000 
teardrop of aluminum that can be towed 
behind a Subaru.

The aerodynamic, riveted pod has a 
massive panoramic window, solar power, 
Italian cabinetry, and has been in high de-
mand since its 2016 debut. 

Basecamp’s tagline boasts that it was 
“made for those who want to see the world. 
Built for adventure, it’s tough enough to go 
anywhere your wanderlust takes you, and 
comfortable enough to help you really enjoy 
the time you spend there.”

This description sums up the growing 
introduction of smaller and lighter-weight 
rigs into the marketplace to draw new, and 
younger customers, into the RVing fold.  

The Millennial Movement
How the RV industry is meeting the unique needs of younger generations 

through product and technology innovations
By Ronnie Garrett

LCI’s OneControl 
advances allow 
RVers to remote-
ly control and 
monitor many 
of their coach’s 
features.
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Millennials do not “want a huge unit,” reported Bob Martin, pres-
ident and CEO of Thor Industries nearly two years ago, and his 
words ring true today. 

In 2017, RVIA reported sales to millennials pushed RV sales to 
record levels as this generation purchased smaller, more lightweight 
RVs. In fact, the RVIA reports travel trailers make up 87 percent of 
all RV sales across the country.

Cory Schade, product manager of Forest River’s new No Bound-
aries (NOBO) line of towables reports, “Things have shifted a bit. 
There was a time when camping ‘was’ the activity. But this demo-
graphic is embracing the active lifestyle movement. Health and 
wellness is very important to them. Camping lets them do what 

they love, and gives them a unique opportunity 
to explore the world.” 

With health, wellness and seeing the world 
as their goals, this demographic of RVers does not 
require a large motorhome, but rather a smaller 
unit designed to get into places a larger RV cannot.

When Forest River introduced its eco-friend-
ly, lightweight R-Pod, Schade admits it wasn’t 
very popular—at first. But as time went on, and 
the Great Recession hit, its popularity soared, and 
Forest River learned an important lesson about 
the new generation of RVers. That is, says Schade, “there are a 
growing group of people who want to be towing with 
a vehicle they already own, and the R-Pod allowed 
them to do this.”

He adds, “Young people appreciate having a unit 
they can travel around in so they can do the activities 
they love to do. Historically speaking, our parents and 
their parents saw camping as the activity. It was going 
somewhere, setting up camp, and hanging out there 
for a week or so. But today’s campers want to set up 
camp, then leave it to do the activities they enjoy.”

At the industry open house in Elkhart, Indiana, Forest River 
responded to this trend by introducing the NOBO line of lightweight, 
versatile travel trailers towable by either a four-cylinder or a six-cyl-
inder tow vehicle. The adaptable units offer storage for kayaks, bikes, 
SUPs, skis and more while maintaining a dry weight acceptable for a 
range of smaller tow vehicles in the 1,500- to 5,000-pound category.

The NOBO line offers several price points with differing tow-ve-
hicle requirements. For instance, the 10 Series weighs 1,500 to 
1,600 pounds and can be pulled by most passenger cars, while the 
16 Series caters to those vehicles that can tow 3,500 pounds, so 
medium-sized V6 SUVs. Finally, the 19 Series is a more conventional 
looking, 7-foot wide unit. 

Like other RV makers, Winnebago has long looked to the 55-plus 
crowd for its customer base. That trend, however, is starting to shift 
as it too adds products designed to appeal to younger generations

In recent years, Winnebago has added bike racks and installed 
utility lines inside RVs to allow for more winter use. And, this fall, 
in a move designed to leverage Winnebago Industries’ considerable 
brand recognition, the Forest City, Iowa-based manufacturer con-
solidated all lines under the newly formed Minnie badge.

With this rebranding, Winnebago now has five trailers under 
the same nameplate that share similar features in different sizes and 
price points to meet the needs of all customers, no matter their ages. 

Minnie towables are offered in eight exterior colors, which 
ups their appeal among younger generations, who are attracted to 
their retro feel.  Technology like USB charging ports and stereos 

“Everyone talks about  

technology, and I think  

it’s a very important piece  

of the puzzle.”
Cory Schade,  

Forest River No Boundaries Line

Forest River’s No Boundaries line of towables 
are lightweight travel trailers that offer plenty 

of storage for kayaks, bikes and other gear.

The Winnebago Minnie line is available in eight 
bright colors that appeal to younger generations, 
who like their retro look.
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with Bluetooth and exterior speakers are also part of the package.
Though not a towable, Winnebago’s Revel further appeals out-

door enthusiasts, especially those from younger generations. The 
new rig features a floorplan with a rear “gear garage” offering a power 
lift bed, which when raised to the ceiling, provides140 cubic feet in 
storage for bicycles, hiking gear, kayaks and more. 

“The Revel is a true 4X4 RV designed to take you to places no 
other Winnebago motorhome has gone before,” said Russ Garfin, 
director of product management. “The amenities and features of the 
coach allow for comfortable exploration of remote places.”

TECHNOLOgy fOr THE MOBILE gENErATION
“Everyone talks about technology, and I think it’s a very important 
piece of the puzzle,” says Forest River’s Schade. He points out that 
the NOBO line doesn’t offer a conventional AM/FM radio, nor 
does it have a DVD player. Instead every unit comes with a JBL 
Bluetooth audio speaker.

“There are no speakers in the unit whatsoever, it’s just this piece 
that’s mounted in the unit, that you can grab on the way out and 
use when you’re kayaking, biking or hiking,” he says. “It’s waterproof 
and can be used as a charger too. The audio quality is also much 
higher than most RV speakers.”

LCI took technology even farther when it debuted its One-
Control advances at the National RV Trade Show in a Connected 
RV. This demo RV showcased several new OneControl products 
including OneControl ConnectAnywhere, OneControl Wireless 
and OneControl Voice.

OneControl ConnectAnywhere leverages cellular and satellite 
connections to enable RVers to remotely monitor and control many 
of their coach’s features via the OneControl mobile app. ConnectAny-
where-equipped RVs provide remote access to common RV functions 

and accessories such as electronic leveling systems, awnings, slide-outs, 
lighting, HVAC, water and tank levels and more.

From remote boondocking sites to low service areas and “dead 
zones” in national forests and parks, OneControl ConnectAnywhere 
and OneControl Wireless powers the recreational lifestyle in a way 
the RV industry has never explored before, LCI reports in a press 
release. With the OneControl Wireless System, RVers have total 
control of their RV while in range of LCI’s secure and long-range 
wireless gateway.

LCI’s OneControl Voice is the RV industry’s first fully in-
tegrated voice-con-
trolled system. With 
this technology, RV 
owners can now con-
trol their coach using 
their voice.

“All of these de-
velopments come back 
to the next generation 
of RVers,” says Lippert. 
“These people grew up 
with smartphones. 

They want to be able to control and monitor their RVs from 
their phones.” 

A prime example of meeting the needs of a tech-focused 
generation also can be found in developments at Carefree of 

Colorado.
The company recently introduced the Altitude, which was 

developed to provide OEMs and dealers with an easy-to-install 
contemporary patio awning to fit the lifestyles and tastes of today’s 
younger, more tech-savvy, on-the-go RV buyers.

The Altitude’s Wireless Awning Control System is a Blue-
tooth-enabled system that allows wireless awning control from at 
least 50 feet away. This system works to control functions with all 
12-volt Carefree awnings.

Meanwhile, the awning’s Carefree Connects technology offers 
a variety of plug-and-play aftermarket and OEM awning accessories 
that include outdoor speakers that are positioned for optimal sound 
performance and USB charging ports. The Altitude also can be 
operated from a Bluetooth-enabled smartphone app that enables 
users to extend and retract the awning, turn on/dim the LED lights 
and adjust the awning sensitivity to wind from afar.

“Users can adjust the pitch of the awning with the arms closed, 
which is a first in the industry,” says Jensen Huddleston, marketing 
manager for Carefree of Colorado. “The technology helps make 
things easier.” 

From towables to technology to awnings and apps, the RV 
industry is taking the millennial movement in stride and moving the 
industry to a future that’s bigger and brighter and more innovative 
than ever before.  @

“We need to ask ourselves … 

how will we make RVs the 

ultimate mobile solution 

for the greatest mobile 

generation?”
Frank Hugelmeyer, RVIA

The Winnebago Revel features a rear garage with a 
power lift bed that provides 140 cubic feet of storage.
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Workamper: (wur-kam-per)

Noun (n):

1. Adventuresome individuals, couples and families who have 
chosen a wonderful lifestyle that combines ANY kind of part-
time or full-time work with RV camping.

2. Person working as an employee, operating a business, or 
donating their time as a volunteer - while sleeping in an RV or 
on-site housing.
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My journey started as a quest to live a life worth living. Not one shaped 
by materialist treasures, fancy cars and nice houses; but one that 
was full and busting at the seams with life experiences and cherished 
moments myself and my family would treasure for years to come. 

Workamping was something we stumbled 
upon while searching for something new. Who had 
ever heard of full-time RVers who traveled across 
the country, working in new places they found 
along the way? Not us that’s for sure! But we were 
willing to give this lifestyle a chance- and to be hon-
est, change was in the air!

During our first Workamping job at Amazon 
Camperforce, I met a lady name Arline Chandler. 
She was intrigued by my family’s decision to take to 
the open roads in search of adventures, and asked if 

she could interview us for a story she was writing for 
Workamper News. I agreed, and soon after, I found 
myself sitting with Arline down by the river chit 
chatting about life, twists and turns, and what we 
planned to accomplish on this journey. She photo-
graphed us in front of our first motorhome, a 1973 
Winnebago Brave- we named Willie, and in front 
of a corn field while we let the kids run through 
and find their way back out. Those pictures would 
be used across the web and in print for the next few 
years, to help show diversity in a community where 

there is plenty. 
From here it was as if our journey was set. Our 

path predetermined. And our destination, though 
it seemed unknown, in hindsight, each one seems 
more and more like destiny as they fell into place. 

Over the past three years, we’ve Workamped 
and documented our travels through our website 

Young Workampers 
By Sharee Collier

Meet Justin & Trisha…
Justin & Trisha are a fun-loving couple I met while 

working at Amazon’s Camperforce in 2015. Along with 

a free-spirt and a rather large dog, this couple has 

quite an exciting life as Workampers and global trav-

elers. They’ve done everything from spending months 

living on the beach in Thailand to Workamping as ac-

tivities staff at a Jellystone. You can follow their blog at: 

www.findingtheothers.wordpress.com

Our story began like any other--with breakfast. For 

the duration of our relationship we saved money for 

the next trip. Always having that next new location to 

look forward to, we worked just enough to live a life 

we enjoyed.  We’ve found that we love a life full of 

moments--these moments culminating into the grand 

mosaic of our experience. It was breakfast at a diner 

in our hometown where Trisha offered the prospect 

of traveling full-time, visiting trade-shows and sell-

ing trinkets/knick-knacks from city to city. She had 

me at, “Pass the syrup.” I’ve wanted to be a retired 

Rver since I first saw people living this way when I was 

young, driving cross-country with my family. When 

Trisha mentioned this I was working a full-time job, 

and Trisha had just quit her career as a teacher. This 

concept spoke to the depths of our souls. To the parts 

of all of us that we are told to quiet because they’re 

impractical. Those parts of us as children that yearn to 

explore and discover the unfamiliar. These same parts 

of us today that allow us to say yes to this experience 

of life. This radical shift in our “life plan” shattered the 

status quo and rocked our perception of what was ex-

pected of us. No longer was the “normal” to work in 

the same place for years, then retire to do what we 

want. So, we made a decision and began research into 

this elusive world of selling crafts across the country 

with retired individuals. From the diner table, it was a 

month before we owned our first Rv- a 28-foot Class C 

named “Rita El Dorado.” We then spent the next month 

completely renovating the inside and outside. Never 

will I forget the excitement of the prospect and hope 

of the unknown. It was then that we found our first 

Workamper opportunity in the form of sugar beets. I 

gave my two weeks notice, scraped together every 

cent we had to our name and set our sights on the 

horizon. During our first sugar beet harvest, we had 

the next year of our life planned out in terms of work 

camping from California to Alaska. We have been in-

credibly graced by individuals who’ve come into our 

lives and offered assistance with any number of is-

sues from mechanical to moral dilemmas. We learned 

more about automotive repair from our first year of 

Rving then the entire rest of our lives. As with any-

thing else, we have never done this alone. We learn 

from the wealth of knowledge contained within the RV 

community, and the giving nature of all of us. We love 

our life today working to be financially self-supporting 

while living where we want, doing something that in-

terests us. Mile by mile, with our 75 pound mutt Wen-

dle hanging out the window- our story continues as 

we travel down this road of happy destiny continually 

finding the others.
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Meet The Mooneys…

The Mooneys are a fun-loving family of gamers, who 

left their life in Valdosta, Georgia to live on the open 

roads wherever the wind blows. Workamping at places 

like Adventureland and Amazon’s Camperforce, the 

Mooney’s travels have led to some pretty exciting ad-

ventures.

The Mooney family is a traveling family of four 

and our dog (Lilith) collectively known as the D20No-

mads. We made the lifestyle change to full-time RVing 

in the spring of 2015 and never looked back ,choosing 

homeschooling over public schooling, wide open ad-

venturing over narrow sheltered living, and free-think-

ing over following a prescribed path.  We are the kind 

of family who want to explore and experience the land 

and people around us.   As a younger family taking 

this  journey, we have learned so much about what 

life has to offer.  We are always looking for new ideas 

and chances to grow, not only as people, but also our 

knowledge. The Mooney family enjoys all things geeky 

and sci-fi; from shows and movies to games of all 

kinds, we enjoy having as much fun as we can and 

want to travel all around the country and eventually 

throughout Canada, Central and South America.  We 

are willing and able to take on all kinds of work and 

certainly do not mind getting our hands dirty.

Workamping has 

allowed us to move 

from place to place 

and keep our dreams 

alive.  We have trav-

eled up and down the 

East Coast, extensively 

through the South and 

South West, as well as 

the Midwest and central 

states. All the while, we 

have been able to feed 

our lifestyle through 

housekeeping, custom-

er service, warehouse 

work, and even amuse-

ment parks. It is not 

impossible to live life 

on the road and make a 

living doing it.  One of the best parts of living our life is 

finding so many like-minded younger families enjoying 

the same lifestyle as we do; people who are willing 

to make small sacrifices in order to provide a better 

life for their family.  Workamping is the perfect fit for 

employer and employee alike.  The business gain a re-

liable, trustworthy, hard working person or couple to fill 

the vital roles in their company and the Workampers 

gain life and work experience enjoying life on their 

terms.  Without Workamping and the opportunities 

it continues to provide our family, our dreams would 

have ended before they began.

Meet The Brown’s…
The Brown’s, a full-time family of four working their 

way from one American dream to the next. Their 

website www.modigazzi.com, and YouTube channel, 

modigazzitravels, is full of videos, where they talk 

about Workamping jobs, living on the road and an as-

sortment of other topics that will make you chuckle.

You drag yourself out of bed and get ready for 

work, the kids are still in bed or you help them get 

ready for school. Your spouse has worked the oppo-

site shift and is 

preparing for bed. 

You talk to them 

for a half hour or 

45 minutes during 

this tumultuous 

part of your day.

You return 

home after a draining day at work where it felt noth-

ing went right. By the time you get home, the kids are 

preparing for bed and your spouse is getting ready 

for work. You spend that hour going over things the 

kids did at school, checking their homework, trying to 

spend a little time with the spouse you see in passing.

On your day off (most of the time just one, I 

mean You have to pay the mortgage, electricity, Gas, 

Water\sewer, etc, etc) you go grocery shopping, run 

errands and may 

get the chance to 

play together as a 

family for four or 

five hours.

MeettheColliers.com. I also wrote many articles 
for Workamper News as well as RV industry chan-
nels, where I hoped to inspire others to start and 
continue their travel journeys. Meet the Colliers 
has led to some pretty great adventures and put us 
in touch with a growing group of amazing people 
from all walks of life. And as I transition into my 
new role here at Workamper News, my goal is to 
showcase the stories that only Workampers can tell. 
Stories that are both inspirational and encouraging. 
Stories that can help new Workampers, those still 
dreaming about Workamping, and those who have 
been at it for years; continue to stretch their reach 
and strive to accomplish and experience things that 
are only found along the path that’s less than often 
traveled. 

I’d like to share a few stories with you today, from 
several Young Workampers, many who I’ve met person-
ally, that are doing just that. In this fature, you’ll read 
stories of young adults traveling, Workamping and liv-
ing their dreams out on the open road…@

TWELVE TO FIFTEEN HOURS A 
WEEK AS A FAMILY!!!

IS THAT ENOUGH FOR YOU? 

IT WASN’T FOR US!! 
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Meet Ross & Jamie…
Ross Malcolm Boyd and Jamie Feinberg are a husband and wife duo who start-

ed Workamping last summer! Their passion for music and technology skills have 

given them the freedom to live full-time on the road. Follow their journey at:  

www.rossandjamieadventure.com

My husband and I began Workamping in June of 2016. We were preparing to 

travel the country full-time in our RV. I’d recently quit my full-time job so we had some 

extra free time on our hands and needed an affordable way to live in northern New 

Hampshire while we both spent a summer playing music at Jean’s Playhouse – I was 

also the musical director. (Ross was also continuing his teaching studio, and I worked 

as the accompanist at a local church.) So I sent out emails to the local campgrounds. 

The first one to call me was Tarry Ho Campground in Twin Mountain – as it turned out, 

I had met the owner, Michelle, and had a great conversation with her a few years prior 

and she remembered me fondly, and she also knew my father, so she was eager to 

have us trade a campsite for some work during the season. I did a mixture of marketing 

and social media work, as well as special projects and occasional duties in the office 

or restrooms as needed, and my husband mainly worked at 302 Grill, the food trailer 

across the street, which gave him official food service experience to compliment his 

love of cooking. 

Workamping can be a blast. You choose the type of work you want to do and where 

you want to do it, and many positions that we’ve done have had very flexible hours 

too, so we can work around other commitments. Both my husband and I teach music 

lessons via Skype, so it’s important that we have some free time to do that, and so far 

it hasn’t been a problem at all. It’s also really helpful to have a free campsite, and it 

gives you a sense of purpose and a sense of community to Workamp. 

The challenges of course are that the pay usually isn’t great and that just like being 

self-employed artists, finding temporary Workamping jobs can be really challenging. 

Workamper.com is a great resource though, and we recently took a short-term position 

in Midland, TX when we got an email from a campground who’d seen our profile and 

wondered if we wanted to work while we passed through the area! It’s been a great 

match and Ross even gave a solo concert at the campground!

Another challenge for us is that we’re unconventional Workampers. Most of our 

experience is as musicians, educators and theater artists. So, the positions we are perhaps 

best suited for require creativity and thinking outside the box, and those aren’t the typical 

Workamping positions we see. We’re hoping that by taking advantage of advertising 

opportunities and getting better at networking and marketing ourselves, campgrounds 

will start to see this uniqueness as an asset, as the ones we’ve worked with so far have. 

I think our age is a positive for us. I do think there are some campgrounds that 

won’t consider us because we wouldn’t fit in with their typical clientele, but much of 

the work I have done for campgrounds is online – website maintenance, social media 

updates, writing and editing content and more – and the fact that we are young (we’re 

in our early 30s) seems to be viewed as a strength when it comes to our aptitude for 

technology. We’re still figuring things out as we go, but we hope to continue to find a 

mixture of short-term performing/teaching gigs and longer-term stays as Workampers 

in the future. We have no plans to stop either. We plan to re-evaluate at the year-mark, 

but we’d be quite happy to be on the road for at least another 3-5 years at this point if 

we can make it work financially.

Meet The Bergmark Family…
The Bergmark Family is a military family 

of five, who ended up traveling full-time 

and Workamping at the suggestion of 

Kurt’s mom, who is currently enjoying 

meeting new people as they travel and 

Workamp along the way.

Howdy, we’re the Bergmarks, Kurt 

and Debra. We have three children, two 

small dogs and we took the plunge in 

September 2016 and hit the road full 

time in our Jayco Eagle fifth  wheel. 

We’re just like many others who thought 

they were living the American Dream, 

but the stress of a big house and a dis-

appointing full-time job just didn’t seem 

very fulfilling. Kurt is retired USAF and 

I’m a stay at home mom so moving ev-

ery couple of years is what we know. I 

felt it was time for a change so I sug-

gested downsizing so Kurt could look for 

a different job that was more enjoyable, 

but he suggested moving to Texas to 

be near my family. I was all for that and 

we put our house on the market. The 

idea of getting a trailer to slowly make 

our way to Texas then living in it until 

we found the perfect spot was what we 

initially planned; however, my mother in 

law put a better idea into our heads. She 

said we were in a perfect position to just 

travel full time. Our children are young 

enough that I could homeschool them 

and we could live off Kurt’s military re-

tirement pay. We briefly did the full-time 

travel thing after Kurt retired 3 ½ years 

ago, so we had a little experience. I was 

all for it, but it took a little more convinc-

ing on Kurt’s part. He was concerned 

about the cost of traveling full time on 

the road, but I explained how it was pos-

sible if we were debt free. He was on 

board and after three months our house 

sold. We had a one-day estate sale and 

everything else was gone that wouldn’t 

fit into our new RV. We were making it 

happen fast. 

The best part about Workamp-

ing is the people you meet along the 

way. I have met some great friends of 

all ages and backgrounds and I know 

we’ll keep in touch for a long time. 

The hardest part about Workamping is 

choosing a job. There are so many to 

choose from. We are blessed because 

we don’t have to work as we go, but if 

a desirable position presents itself then 

we take it. Of course we want to travel 

and not stay put for long periods of time 

so short-term Workamp positions are on 

our radar. 
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Meet The Henleys…
The Henley’s, of HenleysHappyTrails.com,  are a couple 

who stumbled across Workamper News and fell in love 

with the idea of Workamping their way across the United 

States. They’ve workamped for the Sugar Beet Harvest, 

Camperforce, and a few Campgrounds in the two short 

years they’ve been on the road; but they still have so 

much to see and do…

Vicki Corona once wrote, “Remember that life is 

not measured by the number of breaths we take, but 

by the moments that take our breath away!” Or at least 

that is the earliest use of that well used cliché I could 

find. Even overused as it is, the saying still rings true 

to the ears of many. My wife and I are one of the ones 

that take this well-worn group of words to heart. We 

decided to live by it the moment we sold a big house 

and moved into a tiny one on wheels.

It was 2011 when the crazy idea to become full-

time RVers was born. We were on a road trip up the 

western coastline to visit my parents in Washington, 

hauling the 14-foot travel trailer we used for camping. 

(If you have never been to that part of the country, put 

it on your bucket list, you won’t regret it!) Constantly 

mesmerized by the new scenery presented outside the 

windows of our truck, my wife finally asked, “What else 

haven’t we seen?” It was a simple question. Neither of 

us knew the answer, and we never verbalized it then, 

but we were each planning out how to go about seeing 

more undiscovered regions.

After the trip ended, we settled back into our regular 

routines, or sort of. My wife was hooked on the prospect 

of full-time RVing. She read books, blogs, anything RV-re-

lated. We learned about work camping and eventually 

Workamper News. As the years past, our conversations 

went from what if to when we sell the house and quit 

our jobs to travel and work around the country. Some 

of our family members grew increasingly worried that 

we had lost our minds, but we knew we had carefully 

planned our escape. We paid down our debt, slowly sold 

most of our possessions, and dusted off our resumes in 

attempts to find our first work camping job. We bought a 

used 2011 Itasca Sunstar and officially sold and moved 

out of the house on December 19th, 2014. 

We thought finding work would be the most difficult 

part; however, we have found ourselves booked at least a 

season ahead for two years now. Large companies such 

as the Sugar Beet Harvest and Amazon CamperForce 

appear to have no qualms or opinions about our age. 

Consequently, we have found that employers who are 

use to a much older work camping crowd have been 

surprised at learning our age (30’s). 

This has been good and bad in my opinion. On one 

hand, many employers are thrilled at the prospect of a 

young couple at their business, yet some are cautiously 

optimistic because of a perceived work ethic bias. I have 

never been in a position to hire people, so I can’t comment 

on the validity of this idea. I can say that we have found 

it handy to have a couple of letters of recommendation 

and references on hand to ease any doubt.

Just as we sought blogs and information at the 

start of our RVing journey, we have decided to share 

our journey and information for others planning their 

own adventure. You can get RV tips, places to see, and 

reviews of our work camping jobs thus far at www.

henleyshappytrails.com. 

This website led to the idea of my first eBook. Everyone 

loves taking photos on their travels; not everyone knows 

how to work their fancy camera. Photography 101: A 

Beginner’s Guide by yours truly, Levi Henley, addresses 

this issue with user-friendly language and steps. In no 

time, you’ll know the ins and outs of your camera and 

how to enhance your photos. You can order it using 

the link on our website. We also have designed t-shirts 

and mugs which you can find on henleyshappytrails.

com, as well.

We have been asked frequently if we are happy with 

our new lifestyle. We can, at this point, answer with a 

definite YES! Over two short years’ time and thousands 

of miles, we have come to realize that for the explorer, 

the difficulty isn’t finding the moments that take your 

breath away, but catching your breath when there are 

so many in your path.

 Special thanks to Arisbee Romero, Joel and Shaina Pratt, Loren Orange, Chris Cotton and the many others who submitted their stories for the feature.  

Norman Charlie Brown…
My name is Norman Charlie Brown. Ever since I brought 

my family here in states from the Philippines (at the time 

it was just my wife and daughter), we’ve never stopped 

working, hoping for a better life. The American dream, 

bigger home, bigger pay, but as you dream bigger the 

time for family get less. I worked dayshift and my wife 

worked nightshift. The stress of this life almost pulled 

apart the family for which we were doing it. Now with a 

wife, son and daughter with whom to share time, led us 

to the conclusion…

We needed a change, a way to bring our family to-

gether in a way that didn’t conform to the “American 

Dream” mold.

Within a few months of making our decision to be-

come a nomadic family we found ourselves selling our 

stuff, quitting our jobs and buying a 1987 Class C RV.

We leased our stick and bricks and hit the road with 

just a rough idea how we would make our way. Part of 

our preparation and research was watching (on YouTube) 

others that were living the lifestyle for which we were 

longing.

In the beginning, there were a few bumps but after 

digging through heaps of misinformation and hearsay 

we found more of the reality of living as a FULLTIME RV 

FAMILY and we could do it. We did do it and are doing it still.

We started a YouTube channel to show other families 

and individuals the realities of living a life on the road. 

We explained our budget, how we make money, how we 

save money and most importantly how we savor the time 

we have together.

We went from a life in which we spent (roughly) 800 

hours a year, about one month, together. To a life where 

we spend about the same time away from each other 

and the other eleven months together. We are still able 

to save money and have everything we need and for the 

most part want. We have upgraded our RV, purchased 

property and as I am writing this are spending four months 

traveling and visiting the Philippines.

We started a YouTube channel 

to show other families and 

individuals the realities of 

living a life on the road. We 

explained our budget, how 

we make money, how we save 

money and most importantly 

how we savor the time we have 

together.



16     RVDAILYREPORT.COM

ADVERTORIAL ADVERTORIAL

Acknowledging chAnge wAs 
needed: during the two months we 
stayed in the city, we realized just 
how lazy we had become compared 
to the folks around us. They were 
considerably more active than we 
were, and that was troubling to say 
the least. walking and riding a bike 
was pretty normal stuff, whereas for 
us, it was more of a planned activity. 
This was also an issue. 

when you live in a city, which we 
had never done, it’s nothing to walk 
to the corner store - or to the gro-
cery store for that matter - for a 
quick, one-bag trip of basic items. 
it’s easier to hop on a bike to head 
to the local library or mail shop than 
it is to drive your car and then try to 
and a parking spot when you return. 
People were constantly moving and 
while we were doing a lot of activi-
ties, we seemed to always be in the 
car, stuck in traffic. we decided we 
would go for a daily bike ride at lib-
erty state Park. 

MAking The chAnge: The rest 
day was rough. i hated it! i made 
every excuse as to why we should 
leave and abandon our new plans 
- i felt like the bike was too small; i 
couldn’t go up the small hill; i need-
ed water; i had forgotten my phone - 

anything to stop us from riding these 
bikes, which i was so uncomfortable 
with! Antwon refused. he also said, 
i should lay off the water, which was 
slowing me down...geez. 

we finished up our ride and headed 
back. over the next week or so i’d 
like to say my complaining stopped, 
but it didn’t. i just didn’t feel com-
fortable on that bike, and i was just 
too out of shape to really enjoy it. we 
eventually traded our bike rides for 
plain walks in the park, but i felt like 
we were missing out because there 
were so many trails we didn’t get 
to explore. i told Antwon i definitely 
thought an electric bike would help 
me get motivated. he called my bluff 
and said i was just making another 
excuse.

coincidence? i Think noT: 
when i arrived back in Arkansas in 
october, i received an email from a 
company called sondoRs. They 
were interested in testing their new 
folding e-bike in the RV market and 
wondered if i would be open to test-
ing one. i jumped at the opportunity, 
and opted to not down play the co-
incidental timing as too good to be 
true! 

i accepted the e-bike and recruited 
the help of my handy husband to 

assemble the unit. he watched the 
assembly video on their website and 
said it was a breeze! 

After riding the bike the rest time, i 
knew it was a game changer! it lit-
erally glides across the road, and 
requires little to no effort at all. se-
riously! it has a five-speed pedal 
assist that can take you farther with 
less effort, or a full electric thumb 
throttle that makes it more of a 
scooter. it is really fun to zip around 
the campground! 

A gAMe chAngeR: since i re-
ceived the bike about a month or so 
ago, i’ve put around 100 miles on the 
lifetime odometer, which is proud-
ly displayed on the lcd screen on 
the handlebars. Per ride, i usually go 
between 2-5 miles and i never have 
to stop for water! Unlike the bike i 
previously rode, the seat is comfy, 
the tires are fat, and the pedal as-
sist makes riding on everything from 
gravel to grass easy and effortless. 
The best part of it all is its ability to 
fold in half, which makes it t perfect-
ly into our trunk! 

That means i can head to the park 
with the kids, pop my bike out of the 
trunk, and ride as they play. it also 
means i don’t have to leave it out-
side at the clubhouse or the local li-
brary - i can simply fold it up and roll 
it inside to keep it close by. 

i may have been making excuses for 
not wanting to ride my bike last sum-
mer, but now i’m doing the opposite. 
i’m making excuses to ride this bike, 
because it’s so much fun!

Game Changer 
Previously ran in Workamper News

Last summer, my family and I spent a lot of time in 
New Jersey and New York with family and friends. 
At the beginning of the trip, we had many plans 
of documenting the tale of Workamping, but in an 
unexpected twist - my husband’s father passed away 
the day after we arrived. We decided to change things 
up and spend more time with family than previously 
planned because you just never know what tomorrow 
will bring! 
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Ditch the Golf Cart Granny,  
Grab a Sondors!

while these sights are pret-
ty normal for RVers, any-
where else they would be 

considered down right lazy. They’re 
all examples of how golf carts have 
made their way into the typical life of 
RV travelers across the country, and 
how folks find ways to use them in-
stead of getting exercise that could 
keep them healthy and make them 
feel good!

i’ll be honest- i used to want a golf 
cart. i really did. i thought it would 
be awesome to ride around cruising’ 
inside the park, instead of walking, 
driving or god forbid having to ride 
my bike up the hill to the front office 
(because there’s always a hill…), 
but then i got a sondors. A sondors 
Fold to be exact! This is the bike for 
active RVers, and most definitely for 
millennials. 

wHATS THE BIg DEAL?
hello? it’s an e-bike that folds! As if 
that wasn’t enough, it’s really afford-
able! like you can grab one for under 

1k and if you don’t need it to fold, 
that drops to under $500. i know! it’s 
crazy! But the best part of it all, is 
the amount of fun you’ll have riding it 
and how great you’ll feel each time!

For starters, sondors makes a great 
product for an affordable price. The 
Fold happens to fit perfectly in my 
trunk, so i can just pop it in there and 
head to the beach or an awesome 
trail with it, like most recently when 
i headed down a long dirt road in 
the mountains of Arizona, to a local 
winery for a wine tasting and tour. (i 
would have driven myself over, but 
the bike was a fun and easy option. 
so, i took it instead!)

This e-bike can be used in three dif-
ferent ways, so its super flexible to 
the needs of the rider. You can ride it 
like a traditional bike, if you want to 
get from point A to B with no fuss, a 
good bit of exercise and look good 
doing it. if you want to go farther 
with less effort, you can pump up the 
5 level pedal assist and lessen your 
effort while adding a few extra miles 

to the odometer with little resistance 
on things like hills and off road ter-
rain. or you can just hold down the 
thumb throttle and glide everywhere 
you want to go for about 20 miles or 
so, at a top speed of 20mph, this is 
where the fun happens!

Riding an e-bike is what i consid-
er the new way to get around. it’s 
eco-friendly, affordable, and makes 
sure you get a healthy dose of exer-
cise while running errands or simply 
cruising. Think about how awesome 
it would be to pull into your next RV 
park and find a tribe of folks out zip-
ping around on their e-bikes instead 
of those golf carts, you see now!

If you’re an RVer, you’ve seen the golf cart craziness in 
parks and campgrounds across the country. You know 
what I’m talking about… the lady who walks her dog 
by riding around slowly in her golf cart while the poor 
pooch keeps a steady pace beside her. Or what about 
the man who decked his cart out with a disco ball fro 
the Saturday Night parties at the park pavilion and 
added two 10’ subs to keep the party going all week 
long. Lets not forget the cleaver gent who started his 
own campground taxi service, with his golf cart, to 
pick you up and take you to the front office, laundry 
room, or the clubhouse for a small fee?
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For many years, the old adage was that people bought RVs 

when they retired in order to travel and see the country. While 

that may have been true for many generations – and still is to a 

large extent – there is a growing population of owners who use 

RVs to support an active lifestyle. 
And it’s not just members of the mil-

lennial generation who see RV as vehicles for 
active adventure; people of all ages are using 
their motorhomes and towables as base camps 
from which to launch dozens of things to do. 

Take Dennis Ohnstad, for example. He’s 
66 and recently retired, but you’d never guess 
by talking to him, if you can entice him to 
slow down long enough to have a conversa-
tion. The Illinois native now claims South Da-
kota as his residency, but actually feels home 
is wherever he can park his 2010 Born Free 
26RBA motorhome for a  night or two.

Most of the time, he travels by himself or 
a with a group of like-minded adventure seek-
ers. Towing a car behind him, Ohnstad packs 
two bicycles, two kayaks and a plethora of hik-
ing, running and camping gear with him. 

“I think kayaking is an incredible activ-
ity,” he explained. “I get to paddle to some 
out-of-the-way places and often have these 
gorgeous areas all to myself.”

Ohnstad tows one kayak for use on riv-
ers, but also owns a sea kayak for use on larger 
bodies of water, like the ocean or Great Lakes. 
The boats are very easy for one person to ma-

neuver, unlike larger canoes where paddlers 
have to fight the center of gravity to push 
through the water or avoid obstacles.

Bicycling is another activity he enjoys 
and, again, he packs two different types of bi-
cycles. One has fatter tires for off-road use on 
dirt trails, while the other has skinny tires for 
touring on paved roads and bike paths. 

Not only does having multiple toys give 
him flexibility when it comes to choosing 
places to visit, but having two bikes and two 
canoes also allows him to bring a friend along, 
if he chooses. 

wANDErINg INDIvIDuALS  
NETwOrK
Much of his time is spent on the road with 
fellow members of the Wandering Indi-
vidual Network (WIN), a group of peo-

Active 
RVing 
appeals 
to 
people 
of all 
ages
By Greg Gerber
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ple generally age 45 and above who enjoy 
anything but an inactive lifestyle. 

“We really don’t have an age limit for 
membership. If people are active and can keep 
up with us, we welcome them into the group,” 
said Maynard Magee, who bought the club 
several years ago. “We’re not a rocking chair, 
play shuffleboard and lawn bowling kind of 
group. We’re a rock and roll group – rolling 
down the road to adventure.”

Each evening, group members gather for 
what Magee calls the “circle.” Everyone brings 
chairs over to his fifth wheel and they talk 
about their day and what they experienced. 
Then, as members start suggesting ideas on 
things they want to do the next day, he writes 
down the activities on a big white board that is 
always stationed outside his RV.

Members indicate which activities they’d 
be interested in doing, and a volunteer leader 
for each group is appointed. That person coor-
dinates travel plans and ridesharing. 

Members can select activities during 
circle or sleep on it and make a decision the 
next morning during the all-group “hugs and 
mugs” morning gathering.

The daily activities are as vast as the in-
terests of members. Some may go kayaking, 
others hiking, and some bike riding. Others 
may opt for a museum, theme park, sporting 
event or simply shopping. 

“One member volunteers to be the ‘host’ 
for a particular stop and he or she researches 
all the possible activities for people to do in the 
area,” said Ohnstad. “After one or two weeks, 
when the WINs leave an area, the mem-
bers are pretty much assured they have truly 

 experienced all that area has to offer.”
The beauty of the WINs method is that 

people who go on an activity one day and re-
port back at the circle that night may entice 
others to follow in their footsteps the next 
day. Boredom is never a factor with the WIN 
group, Magee noted.

CAMPINg AT A wHOLE  
NEw LEvEL
Moss never grows under Ohnstad’s feet ei-
ther. In fact, he’s found a new way to take 
his camping adventures to a whole new 
level. He has started parking the RV and 
backpacking camping gear to even more 
remote locations for two or three nights 
before hiking back to the base.  He never 
has to experience crowded campgrounds.

“Having an RV is an excellent way to 
enjoy the outdoors without having to pay for 
or drive to a hotel or lodge. RVs are far more 
convenient,” he explained. 

In fact, Ohnstad said he’s got boondock-
ing and moochdocking down to such a science 
that he spent an average of $12 per night to 
park his RV in July. Done right, people can 
easily afford to affordably live a life of what he 
calls “active leisure.”

This summer, Ohnstad experimented 
with a new way of RVing, something he re-
fers to as “relay camping.” It involves meeting 

up at a set location with a number of people, 
such as a national park campground or Bu-
reau of Land Management property. Par t of 
the group will head out with backpacks and 
camping gear while the others stay behind. 

Then, a few days later, those people re-

maining in the RVs, will pack up and head out 
to a different campground or meeting space 
where the hikers will meet them. After a night 
by the fire, the groups swap places and the hik-
ers spend a few nights camped in the RV while 
the others get to enjoy a few days of hiking to 
a new location. This allows people to cover a 
lot of ground without having to backtrack to 
the starting point. 

People who maintain a very active life-
style, also love RVing because it allows them 
to cook their own healthy food without hav-
ing to eat at restaurants, which is another way 
to save money. 

“RVing really gives me total control over 
what I choose to eat,” said Ohnstad. 

SOLO, BuT NOT ALONE
Ohnstad’s lives almost full-time in a 30-
foot motorhome without a slideout, so in-
terior storage is at a premium. But, that’s 
another advantage to towing a car behind 
the motorhome. With the seats folded 
down in his Subaru Forester, which he af-
fectionately refers to as his “storage shed,” 
he has 77 cubic feet of space for additional 
gear and supplies. 

Combined with the installation of a 250-
watt solar panel on the roof of his motorhome 
and two storage batteries, Ohnstad can stay 
out up to 11 days before having to return to a 
campground to dump tanks and take on fresh 
water. That gives him a lot of options when 
planning what adventure to enjoy next. 

“I’m a solo traveler, but I really don’t like 
RVing by myself. I much prefer being with a 
group of like-minded people who also enjoy 
an active lifestyle,” he explained. “I love RVing 
because you can often show up and connect 
with others who share the same interests and 
develop friendships with people literally from 
all over the world. You just can’t get the same 
experience sitting at a hotel or a lodge.”   @

 
For more information about the Wandering 
Individual Network, visit www.rvsingles.org.



The Professor believes in the 80/20 rule because 80% of 
the problems we have with our RVs are Easy to Access and 
Easy to Fix…if someone will just show us how.

This home-study-option is perfect for you, the busy 
individual that wants to:

• Learn how your RV operates and functions
• Gain knowledge so you can help others
• Help campgrounds with their customers
• Become an RV Inspector - “home inspections on RVs”

Order the full course today for $397 with all the videos, 
plus the printed materials and hands-on exercises will be 

shipped to you via Priority Mail.

Learn how your RV operates from the comfort of your 
home and at your own pace with a Master Certified RV 

Technician & Professional Instructor.

• RV Electrical Systems
• Propane & Water System
• RV Exterior Systems
• Air Conditioners

• Refrigerators
• Water Heaters
• Furnaces

Recorded Video of the daily training that is being 
conducted during the 5 day Live Classroom Training 
Sessions. Typically each session is broken down into 
segments that you can watch in 15 to 20 minutes 
or less. So you can view it when you have a few 
minutes during your busy schedule.

Field training exercises that the students in the 5 
Day Live Classes performed so you too can have the 
“hands on” learning experience are the ideal for 
maximum knowledge retention.

Videos that support the various subjects that are 
being taught in the 5 Day Live Classroom

Bonus of a 1 Year Workamper News Gold Green 
membership which will provide you access to the 
“Small Biz RVer School”.  This course will set the 
stage on why and how to start and build your own 
small business you can run from your RV.

Hundreds of course graduates will tell you that the 5-day 
RV Maintenance Tech Course was one of their best training 
investments they have ever made! That sounds good, but 
what if you can’t make it to one of the live sessions this year?

What if you could still experience one of the RV 
Maintenance Course sessions from the comfort of your 
home and in front of your computer? What if you had all the 
training information on a USB memory stick along with all 
the books just like those used in the 5-day live classroom?

You can now experience at your own pace and at a time 
that is convenient to you the training of Master Certified 
Technical Instructor, Terry Cooper, “The Texas RV Professor.”

We call this version of the RV Tech Course - The RV 
Maintenance Course in a Box.

What if you could fix 
80% of the problems 
you have with your 
own RV?

RV Maintenance in a Box 
consists of:

Covering:

Learn More at 

www.rvtechcourse.com/home-study-option

Remember to input the Ambassador’s Code when you order:


